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From Field 
to Flower Shop

A pair of Chicago area fl oral designers credits fl ower 
farming, and now retail, for shaping their aesthetic -- 

and defi ning their niche in the market.

Heidi Joynt and Molly Kobelt are fl ower farmers who grow 
everything from spring anemones to lavish, late-sum-
mer dahlias. They are also in-demand wedding design-

ers known for bouquets fi lled with texture, movement and a 
lovely balance between positive and negative space. And as 
of last summer, they are the proprietors of a new retail fl ower 
shop called Field & Florist.

To them, these are not three different ventures. Rather, the 
abundant fl ower farm in southwest Michigan, a busy Chicago 
design studio and a fl ower shop in the pedestrian-friendly 
Wicker Park neighborhood, are essential components of their 
singular company. To use a handy business term, Field & Flo-
rist is now “vertically integrated.”

The women teamed up in 2014, after Heidi, who has a 
background in food production and education, solo-farmed her 
fl owers for a few years. They met through Dose Market, an in-
novative Chicago hub for all things local, where Molly handled 
promotions and marketing. Friendship led to conversations 
about their mutual passion for doing meaningful and creative 

work and soon, Heidi invited Molly to join Field & Florist as     
a partner.

Four years later, Field & Florist continues to expand both 
the scope of what it grows and the scale of what it designs. 
Heidi and Molly credit some of their success to fi nding the 
right locations to farm and sell seasonal blooms.

In 2016, the duo relocated their farm from a rented 1/2-acre 
fi eld north of Chicago to a 30-acre former wholesale nursery in 
Three Oaks, Mich., whose owner was eager to put the long-
dormant land into production again. The farm is located about 
75 miles from Chicago, near the shores of Lake Michigan. “We 
have an agreement for fi ve years with an option to renew,” 
Heidi explains. “I hope that we can renew indefi nitely – this 
space has so much potential.”

With a supportive landlord willing to invest in property im-
provements, Heidi and Molly now grow a wide array of botani-
cals on about two acres.

“It has allowed us to have more offerings and be more ap-
pealing to our fl orist-clients because we can be a consistent 
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source of fl owers throughout the year – not just during July 
through October,” Heidi says.

They typically farm together early in the week; their driver 
delivers fl owers to Chicago customers on Wednesdays and 
Thursdays. By the end of each week, the women are back in 
Chicago, designing and producing weddings. Based on the 
second fl oor of Molly’s garage, Field & Florist’s former Chicago 
studio suffi ced for a few years, but the women knew they had to 
fi nd more production space.

In 2017, serendipity provided again, when an acquaintance 
invited Field & Florist to move into the newly renovated “gar-
den level” of a restored Victorian-era apartment building. It 
offered just what Field & Florist needed: an expanded design 
and production studio and a large walk-in cooler. The bonus: a 
charming, street-level storefront, ideal for Field & Florist’s new 
500-square-foot retail shop.

“It’s a bright, neutral space – so while small, it doesn’t feel 
cluttered,” Heidi says. “While our fl owers continue to be loosely 
structured and have a lot of movement, everything around the 
fl owers is really clean and minimal, so there’s a gallery feeling.”

The shop contains artfully displayed items from local mak-
ers and artisans who collaborate with Field & Florist on product 
design. “We’ve chosen items that pair well with fl owers,” Heidi 
explains. “We want to tell the story of each product, so there is 
a small plaque where you can read about who made it, where 
they’re located, something poetic or interesting about it, and 
why we like it.” Ceramics, tabletop items, tapered candles, 
linens, soaps, luxury fragrances and handmade shoes are among 
the mix, while fl owers appear throughout, often spilling onto 
sidewalk displays.

The new studio-shop is located near Chicago’s other whole-

sale fl oral outlets, making it convenient “for our fl orists who buy 
wholesale from us,” Molly says. It’s not uncommon for fl orists to 
stop by over the weekend to pick up more fl owers for last minute 
or emergency needs. “We’re making more sales and that’s helped 
us waste less,” Heidi adds.

Field & Florist has grown its wholesale business signifi cantly, 
up from supplying 20 fl orists in 2014 to more than 60 custom-
ers last year. Florists from Michigan, Indiana and Illinois contact 
Field & Florist with requests to buy wholesale. “We’ve grown by 
word of mouth,” Molly says. “The fl orists we’ve been selling to all 
along have been great about promoting us and tagging our beau-
tiful fl owers for others to see. There are always people emailing 
us and asking: ‘How do we get your fl owers?’”

Heidi and Molly dismiss the inevitable question about the 
awkwardness of selling to other fl orists, those who ostensibly 
could be considered competitors.

“There is a very collaborative fl oral community in Chicago 
and we know there’s enough work to go around. Everyone has 
their own aesthetic, so we haven’t found that to be an issue,” 
Molly says.

Adds Heidi, “This business is such a huge part of our lives. 
We want it to be a good thing for the fl oral community, so we 
take great care to get to know other fl orists in the city, and we 
respect their work. Really beautiful fl owers bring people togeth-
er. Everyone wants the best fl owers for their designs, so we feel 
there’s a sense of appreciation for the fl owers we grow.”

Details: 
Field & Florist, 1908 W. Division St., Chicago, IL 60622
fieldandflorist.com, @fieldandflorist
Photography: ©Jaclyn Simpson, @jaclynsimpson n
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