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American-Grown
Heroes

Details:
Sonoma Flower Mart: 6790 Depot St., #100, Sebastopol, CA 95472
sonomaflowermart.com, @sonomaflowermart
California Sister Floral Design & Supply: californiasister.com, @californiasister
Unfurled Design: unfurleddesign.com, @unfurleddesign
Papillon Floral Design: papillonfloral.com, @papillonfloral
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American-Grown
Heroes

Based in one of the nation’s hottest destination wedding spots, 
Sonoma Flower Mart supplies designers and event planners 

with locally grown blooms.

Wedding and event fl orist Nichole Skalski of California 
Sister is located in Sebastopol, Calif., in the heart of 
Sonoma County’s wine country. For years, she would 

awake at 3 a.m. to make the 120-mile, round-trip drive to buy 
fl owers in San Francisco, returning to her studio hours later to 
begin a long day of design work.

Whenever possible, Nichole sourced her fl owers closer to 
home – ephemeral and seasonal varieties from farmers in So-
noma and Napa Counties. In recent years, these artisan growers 
have comprised a more visible part of the region’s small-scale 
agriculture renaissance. Yet, she realized a need for North Bay’s 
fl ower farmers and fl orists to fi nd more effi cient ways to do 
business with one another.

Otherwise, says fellow fl orist Olivia Rivas of Papillon Floral 
in Santa Rosa, Calif., there was a lot of running around. “I love 
visiting farms, but the busier you get, the less time you have to 
do it.”

Nichole saw an opportunity to create a wine country “fl ower 
hub” as a benefi t for fl oral entrepreneurs on both sides of the 
wholesale fl oral equation. “My real ambition was to nurture a 
healthy fl ower economy. There’s so much talent here, but we 
were also all driving all over Sonoma County – which is around 
1,500 square miles – going to each other’s farms and trying to 
fi gure out logistics of buying local fl owers. There are a lot of 
locally grown fl owers at San Francisco Flower Mart and I love it 
there, but the travel is tough. Knowing there are so many fl ow-

ers nearby, I wanted to create a hub that serves all of us, keeps 
our dollars local and supports our local farmers – that’s near and 
dear to my heart.”

She began in 2015 by setting up Sonoma Flower Mart as 
a private online ordering platform open to fl orists and fl ower 
farmers involved in the North Bay Flower Collective, a regional 
group formed to promote local fl owers.

“It was a low-risk, no overhead, cut-to-order program that I 
was really just facilitating,” Nichole explains. She gained inter-
est and support from F.E.E.D. Sonoma, an organic produce 
aggregator, also based in Sebastopol, that agreed to serve as the 
fl ower drop-off/pick-up point and shared unused cooler space on 
delivery day.

By 2016, with new partner Kathrin Green, Nichole moved 
California Sister and the Sonoma Flower Mart into Th e Barlow, a 
retail/lifestyle development in Sebastopol.

Called “the new artisan amusement park” by Sunset maga-
zine, The Barlow occupies former fruit packing warehouses and 
is now home to winemakers, food producers and artisans.

California Sister continues to incubate Sonoma Flower 
Mart, which is now open fl orists and the public, 7 a.m. to 1 
p.m. on Wednesdays and Thursdays, and serves more than 200 
wholesale buyers’ cardholders who pay $75 annually. About 15 
area farms sell their fl owers through the Market and business 
was brisk enough in 2017 to hire Jessica Hole as a part-time 
manager. In many ways, Sonoma Flower Mart is still a work in 
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progress, offering a number of hybrid sales models designed 
to involve flower farmers at varying levels of experience, 
Nichole says. “We’re trying to be creative and find ways to 
benefit flower farmers and, we hope, attract younger floral 
designers who are also experimental.”

For 2018, Sonoma Flower Mart will remain in Sebasto-
pol while continuing to search for a permanent home. The 
women plan to launch a crowd-funding campaign to procure 
a dedicated cooler for Sonoma Flower Mart rather than bor-
rowing California Sister’s already-packed unit. “We want to 
expand our days and hours in 2018 and we are planning to 
add a delivery route,” Jessica adds.

The existence of Sonoma Flower Mart has definitely 
changed the region’s floral landscape, says Olivia Rivas of Pa-
pillon Floral. “Nichole had the vision and I think local flower 
farmers now see how beneficial it is for them, too. She’s been 
brave. She’s taken a chance and as more people know about 
Sonoma Flower Mart, it will only get bigger.”

For Nichole and her team, it’s a dream come true. “It’s 
amazing to walk into the Sonoma Flower Mart warehouse 
and see a sea of flowers. Just realizing that this is all com-
ing to fruition and how many people are involved, well,             
it’s remarkable.”

Creative Sourcing

Sarah Reyes of Unfurled is based in Hayward, Calif., south 
of Oakland. She long wished for an East Bay wholesale flower hub 
to serve that area’s floral industry. And now, after visiting Sonoma 
Flower Mart early last year, Sarah has tapped into demand from 
friends and peers eager for the unique varieties grown by wine 
country’s flower farmers.

“In essence, I’ve become a distributor for Sonoma Flower Mart,” 
Sarah says. “I’m calling myself a ‘botanical liaison.’”

It’s not practical for florists in San Francisco or the East Bay to 
drive 75 minutes to Sebastopol to source from Sonoma Flower 
Mart, but Sarah’s family has a summer home in the area, so she fre-
quently made the drive. “I started shopping at Sonoma Flower Mart 
to bring flowers back for Unfurled’s customers. Then, as I connected 
with other local florists who have the same sourcing ideals as I do, I 
realized I could bring flowers back for them.”

As the Sonoma Flower Mart began to fill special orders for its flo-
ral buyers, another opportunity emerged, Sarah notes. “We figured 
some of the Sonoma County florists needed flowers from the San 
Francisco Flower Mart, and since I usually go there before I drive to 
Sebastopol, I offered to bring their orders with me.”

For year one, Sarah charged her “clients” a modest delivery 
fee, but she envisions that her role as “botanical liaison” will soon 
be formalized in to a custom sourcing and buying service. She’s a 
connector –a “slow flowers” ambassador who’s motivated by getting 
seasonal and local blooms into the hands of more florists, shops and 
studios, in wine country and the East Bay. 

“I feel like I’ve found my tribe with Sonoma Flower Mart,” she 
says, “The farmers are really open and I’ve loved connecting with 
them. This project has spread by word of mouth and it will continue 
to grow in 2018.” n
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